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WAVA CARPENTER: Thank you all for coming to our first talk for Design Miami ’07. This talk is entitled “The Human Element: Preserving Soul in 21st Century Design”. This talk will be moderated by Marcus Fairs and has been sponsored by Audi.

MARCUS FAIRS: Thanks, Wava. Actually I chaired a talk for Wava in Basel (was it in June, Wava?) in Switzerland. And it was almost as hot as this, surprisingly. So these are the Miami HOT Design Talks. 

I must say though, coming from London I feel very lucky to be in Miami in December. As I’m sure does Matali Crasset, who is one of the world’s foremost female designers, an industrial designer who works in Paris. You grew up on a farm, didn’t you, Matali? I remember you telling me once. She achieved prominence when she worked for Philippe Starck but now has her own very successful studio. Immediately on my left here is an architect who is based in New York, Chad Oppenheim.

CHAD OPPENHEIM: Miami.

MF: Oh, you’re based in Miami? I’ll tell you what, I’m going to throw these biographies away.

CO: Born in New York. 

MF: This biography also told me that you were Swiss. Okay, well let’s do away with them, shall we? But you’re building a building just across from here, aren’t you?

CO: Down Biscayne Boulevard. It’s completed, actually.

MF: Is it? The one with all the wind turbines? 

CO: Oh, that’s down the block. 

MF: I did get some of my research right then. 

Second from the end there is Steven Lewis. He’s a fellow Brit, from Wales. He’s assistant manager of Audi Design at the Design Center in California, a slight change from what it says on the program. Steve has been with the VW group since 1990, I believe.

SL: 17 years. Long years.

MF: Before that, he worked for Jaguar so he knows his cars. 

Finally, on the end there is Enzo, who is not Swiss but is in fact an Italian landscape designer and isn’t Chad, either. One of the world’s leading landscape designers. His clients include diverse celebrities including Tina Turner and the Prince of Wales. 

So that’s our panel. A very diverse group of designers from four different types of design backgrounds.  By the way, there’s a slideshow of their work playing in the background there. You should be able to guess mostly which picture corresponds to which designer. And the subject of our talk, as Wava said before, is the human element. How are designers preserving soul in the 21st century? Well, what does that mean? 

The way I interpret the subject of the talk is that when I studied design a long time ago now, we were in the 20th century still. In the 20th century, design was very much about function. Things had to work properly. Ergonomics was important. Materials, engineering. But now you look around in this room and over there, somebody’s sawing up mango logs. And someone else is tattooing someone and someone else is taking photographs of people. So the human side of design, the craft, the emotional aspect of design seems to be coming back in. It’s almost like it’s gone back to how it was before the notion of industrial design was invented. Artisans working with materials. People using design as a tool of the senses rather than to solve practical problems. Before we get on to talking about that, I thought I’d ask each of the designers here one by one to talk about who they are, what they do, what they consider their design approach. So Chad, if you’d like to start, tell us what you’re up to at the moment and how you see design today.

CO: Well, we’re doing a lot of interesting projects around the world currently. Mostly lifestyle projects: residential, hospitality and mixed use of the two. I’m very excited to be here. The subject matter is quite appropriate to what we’ve been trying to accomplish.

MF: In what way?

CO: Well, in dealing with the human element – creating experiences rather than forms and really letting the experience derive the architecture – and the human condition – proportion, materials, space, the quality of the feeling and all of the senses, engaging the senses through design. That’s something very important to what we’ve been doing on all different scales.

MF: You mentioned the two Miami projects. The completed one and the one that’s coming up. What other big projects are you working on? 

CO: We’re doing a hotel. I saw some images in Washington, D.C., a sustainable hotel, green if you want to call it. The first sort of prototype of that brand in Washington, D.C. As well, we’re doing some projects in the Middle East. I guess everyone is somewhere or other. So we’re doing some really exciting, cutting-edge green projects.

MF: In the Middle East?

CO: In the Middle East. 

MF: Because that’s a part of the world you don’t normally associate with green thinking. 

CO: It’s interesting because they are doing a lot with that. Every project we’re doing there has that element in it, and they are very much a proponent of that. They’d rather sell their oil to us than keep it themselves.

MF: Well, I think the green issue will probably crop up later on in the discussion because that’s definitely one of the most important driving forces in design at the moment. Steve, maybe you could talk a little bit about what you do and who you are. 

SL: I think it’s already been explained. I’ve been in the Volkswagen Audi Group for 17 years so I’ve seen a lot and I’ve moved around quite a bit throughout the world with the company. Now I find myself, since one year in California, starting to soak up the American way of life, let’s say. And it was certainly a culture shock for me. I thought being here [in the US] wouldn’t be such a shock, but it was. But I can see how the way of life is, and I can see how we can adapt the Audi product to suit the American market, let’s say. And I think it’s an ideal opportunity, especially for Audi to be at this exhibition here in Miami, to be involved from a design point of view, not only being at a car show but being amongst, as you said, mango trees being cut up and furniture design and architecture. It’s just so great for Audi as a company to be able to soak this up.

MF: And Audi, of course, is one of the main sponsors of Design Miami and the sponsor of tonight’s talk. Do you, as a designer, keep an eye on what’s going on with designers like this? 

STEVE LEWIS: When I can get away from what I'm doing over there, which is drawing at the moment, yeah, for sure. I love coming around and trying to get photos and talk to the people and get some input.

MF: Enzo, what about you? Tell us a little bit about yourself and the projects you're working on.

ENZO ENEA: Well, I'm working on different private projects and hotels. I'm working in different climate zones. At the moment, I have very interesting islands in the Bahamas and at the same time, I'm working in Siberia, in Moscow. So, it's quite interesting to work in completely different areas of the world, trying to work with the different plans and the urban situations. And also the scales that I work in. It's very much absorbing me at the moment.

MF: So, give me an idea. You talk about scale.  Like a landscape, a garden, it could be anything from a terrace or a balcony to a whole park. What's the biggest project you've worked on or are working on?

EE: I think it's an airport in St. Moritz. I think it's one of the highest airports in Europe. I'm projecting a wall, kind of a Chinese wall, where you can walk on it. It divides the airport from the people, and the wall is going to ‘live’ – I’m going to put in trees – and it's a connection from the airport to a polo field. So there are really interesting things that I'm working on, but it's also difficult to manage and to make it happen.

MF: Great. I know I asked you myself before, but tell me about the project you did for the Prince of Wales. I'm sure you know the Prince of Wales is renowned for being obsessed with plants. He talks to them, apparently. Did you see any evidence of that?

EE: What I can say about him is that he's a man that really understands gardens, and he's very interested, and he knows a lot about trees. He's not the way I thought he would be. He's very, very interesting and decent person  and it's very interesting to work with a person like him. 

MF: Thanks a lot. Matali, the same question to you.

MATALI CRASSET: So I'm an industrial designer. I'm French. I'm 42. I'm doing products: pieces of furniture, interiors. I'm also doing experimental research at this time. I mainly show this research in galleries and museums, so perhaps what you would see here. I have a great diversity of work. I think the main thing is to do something which makes sense with the context and with the partner you are working with. So to sum it up a little bit, I try to welcome people into contemporary thinking. And this you could do with a small object or a huge hotel or whatever.

MF: Great, thanks a lot. We're going to have a conversation and after about a half hour or so, we're going to throw it open to the floor. So please, it's always good when there are lots of questions so start thinking about them now. But maybe Matali, I'd like to start with you, following on from what you were just saying there. A lot of your work is quite, can I say, futuristic looking. You use technology, and a lot of your forms are kind of quite angular and bold but at the same time, your products are very human. A lot of them are about hospitality. The very famous project you did ‘When Jim comes to Paris.’ It's like a roll-up bed with an alarm clock and a little nightlight and it's all based around the idea of welcoming someone into your home. So when you approach a project, how do you balance… or is there a difference in importance between solving a function and making the person who's going to use this object feel comfortable? 

MC: So I first start a project when I have an intention. What do I want to bring to this project? What do I want to bring to the people? And so it could be generosity, the idea of sharing, the idea of hospitality. So it's always starting from that point, and then the material and the shape will follow this concept. I don't trust shapes, because they are static, because we all have different culture and we all have different interpretations. I realized that what is common between us is much more about rituals and gesture. So I'm really focused on this kind of scenarios of life to support my proposal much more than aesthetics.

MF: Can you give us an example of the rituals or the gestures that you are talking about? 

MC: ‘When Jim comes to Paris’... Or… I just did a knife, a very simple knife for Pierre Hermé, with a big sheath, in France. This knife is intended to cut the cake and then you just turn the hand a little bit and then it becomes the support to hold the piece. It's just the idea of not only always making a specialized object but much more to work on the larger functions and deal with the whole scenario. And in this way you can perhaps have less objects but with large functions.

MF: So for you then, the soul of design is more about identifying the way people behave, rather than giving them something that looks familiar.

MC: Yeah, because right now, it's like we are looking at life with a VCR, and we eat like that, we sleep like that and just make fixed images. But in fact, life is not that. Life is much more fluid. So I tried to work on this idea of fluidity and to go from one activity to another very easily.

MF: Thanks a lot. Steve, now you're a car designer. A car, in one sense, is a very sophisticated bit of engineering – it's a machine that has to perform a function – but also, I think, cars are starting to become... rather people are realizing that cars are places in which human beings spend an awful lot of time. You often spend more time in your car than in your house. And especially Audi, it very much markets itself on performance. How do you balance the need for the car to go fast and be silent and all those kind of say, macho elements, if you don't mind me saying, and the more human elements of comfort and reassurance and smell, the emotional side?

SS: Sure. Especially since I've been based in LA now, I've realized the importance of spending a lot of time in your car. It's something I think that Audi especially is a leader on. Especially on car interiors. We produce such a premium product, and we pay a lot of attention to detail on our products. Especially in the tactile feel of the controls of the car. And also, believe it or not, in the smells of the car. We actually have a special department in Germany who look after the smells in the car...

MF: So do they actually try to mask the smells of the materials? Because you remember when new cars always smelled of plastic. 

SS: Yeah, literally they have to control the plastics and the leathers that go into the cars. It's a strange job, I know, but it has to be done. 

MF: And do they come up with different smells for different types of consumers? 

SS: I don't know if they go to that extreme. It's part of the job but it's not part of the design, let's say. But it influences our work. Especially on interiors at Audi, I know we're doing a mass-produced product, but we're concerned with the craftsmanship feel about the car. It has to be special. It has to be desirable. That's important for us. And as you say, you spend a lot of time with the interior. Comfort is a major factor. And the ergonomics. Just finding everything where you want it to be. It should be self-explanatory. You shouldn't need a huge instruction book to use the car. 

MF: One thing that I was thinking about recently was that, and I may be wrong on this, but you think back maybe 10 or 15 years when I was being driven around by my parents, before I could drive, it seemed that in those days when cars were much more basic (they were just metal boxes pretty much) but people used to customize and personalize their cars much more. There would always be stickers on them. The whole idea of customizing your car by putting stripes on the side and hanging things. But nowadays it seems that people want to leave their cars exactly as at the showroom, so does that mean you're getting better at your job and it's perfect?

SS: I think the accessory market, the after-market stuff, has had a big influence on the products we're doing and to the extent that now most manufacturers, and especially Audi, offer their own line of products which you can add to your car when you order it. We have an exclusive line at Audi so you can actually personalize your car even more than what comes from the factory.

MF: So you personalize it even before you've taken it home.

MF: Chad, the same question to you. A lot of architects have gotten a bad name these days because they only really care about the aesthetic. What kind of shape can I throw up on the skyline? How can I impose my ego on the city? But of course, a lot of the buildings you build are apartments, right? So they're not just offices where people go to work, and fulfill some kind of corporate idea. They're people's homes. Presumably you'd like to create sensational looking buildings, but how do you balance the human need? How do you strike that balance?

CHAD OPPENHEIM: I think it's important to start with the interaction, almost the ergonomics in some ways, of how one experiences the small scale. So we oftentimes design from the smallest scale to the largest scale. And the vision of the building, what the building is, is more a process. It's not in our minds what it is going to be but more as you were saying, it's uncovering the truth and the form and letting the design dictate the process. And we oftentimes don't know what we're going to end up with until we get there at the end.

MF: So give me an example of how that works. Give me an example of how you start with a design with the small elements.

CO: There was one project with these two towers. Well, it's actually one tower that sort of peeled apart. That was for a project in the Middle East, in Dubai. The project called for six towers, the master plan. And we decided that we would be able to get better units, better residences, better views, by creating one tower. And in peeling it apart, we created a garden space in the middle and, actually Enzo worked on the project with us, that garden space was something very, very important. This is not a plug but we're doing Enzo's headquarters in Switzerland. It was a competition that we won. We weren't the only architect hired but thankfully we won the project. The idea behind that was to really let the landscape be the predominant feeling. So we're always trying to tap in to the basics of the equation and say what do we want to accomplish here? We want to enhance the way people can live. We want to enhance the way people are going to work or dream and use that as the basis for our design.

MF: And Enzo, from my point of view, it seems to me that you're the lucky one out of the four here. 

EE: Oh really? I am, I am.

MF: In a way, your raw material is the earth itself and plants. And to me, those kinds of things are things that human beings instinctively warm to. They make them feel at home. I was out with Tom Dixon in the Artek Pavilion (next door), and we were looking at the palm trees swaying and it just makes you feel so relaxed. So I guess I want to ask you the same question, but I want you to take it a bit further because I think perhaps you've got it easier than them. Would you agree? That for you, the kind of soulful, human quality, is your raw material with the nature that you work with, to a large extent.

EE: Yeah, but you know the limited space that we work in is the difficult part about it. I think the way we approach it is different every time because sometimes we work on hills, we work in a city, or open spaces. So I think the way of doing a design for different situations is always different. So to figure out the right design for the human being, living in the way you think they should live, is also the big issue. I think I'm lucky to work with live plants and to make a microclimate around houses that people feel comfortable in. Putting it in the right proportion, I think that's the main issue. And finding out how to work with the hi-tech materials that the architect uses to frame a house. Or the house is transparent and the garden flows through the house. So there are many, many different issues that I have to look at. Of course we are lucky to work outside, but there are also hurricanes and snow and bugs, and there are different things that we have to look at.

MF: I'm sure there are times when you're working with an architect and you see his architectural proposal and you think, “Okay my job now is to soften this a bit.” Is that sometimes the case?

EE: I think that this is a very difficult and a very good question. Until about ten years ago, architects used to design their gardens, and we came only in the last 10, 15 years as landscape architects. And the first five years was a big fight with the architects, to make them understand that we need a tree to give shade or to be in front of the facade. It was a big issue to plant these trees because they don't want anything in front of these houses. They want to show what they did, and we had to stay back. So I tried to work from the outside in, and this is still my big issue. I work that way and I ((?)) that the architects are quite happy now. But with the very important architects sometimes it's very difficult to do something. Because they just like plain things around the houses, around their architecture. But I think that it should be integrated.

MF: Can you name names? Who are the least flexible architects?

CO: I'll save him from that question because, actually, we're doing a house in Miami, and I brought Enzo in to do the landscape and it was the opposite. I was like, “Put more trees, put more trees.” Right? 

EE: That's true. I'm still afraid to do it. [Laughter]

I don't want to talk about names. Very well known architects don't want anything around their buildings, and I think it's completely wrong because the surrounding has to be alive and people have to use it, and you have to feel well in it. Kids have to grow up in it. This is our future, and I think it's very important how we move in the landscaping now. 

MF: And in a way, you've answered the next question I wanted to ask. Which was to say, are things changing? Is it true that design, and all the disciplines that you represent, is moving perhaps away from the obsession with function and the obsession with the clean facade, towards more human things? You were, in fact, saying that architects have started to change in the last 10 to 15 years. 

EE: Definitely. I tried to make an example two years ago, at the design fair here, when I made a jewelry box made out of copper and I put the rainforest inside [referencing the Design Miami/ garden lounge). And I did it because it's a little bit of a political statement. Bush didn't sign the Kyoto Protocol, so I said, “Okay, I'll show, in a way, that the future will be in cages, in jewelry boxes.” We preserved in a way that it's done by human beings, with our hands, but it doesn't have anything to do with the rainforest, what we do. So it's a little sign that I tried to give and we are working step by step. 

MF: And Chad, Enzo was saying that he thinks that your profession has softened a bit and become more open to ideas that nature is important, that shade and the human soul needs to be fed. Is that something that you've seen? Have you noticed your profession changing? 

CO: Perhaps not fast enough. But I hope that we are helping to push in that way. I wasn't joking when I was saying that I was telling Enzo to hide the house, to make it more hidden in a garden because for me, I'm probably one of the few architects who try to convince my clients to build as small as possible and build more landscape. I'd rather plant trees than build buildings. So perhaps I'm a disgruntled landscape architect in reality. 

So every time we do a project, we try to find, actually the opportunities for the gardens, for the live life, not only plants and trees, but also animals and other creatures. We're working on a project in Costa Rica where we're completely hiding the architecture. It's all about the views out on this amazing site, working with the land instead of on top of the land. A normal building would maybe be built on a piece of land. We're working with the land and letting the land tell us what the architecture wants to become. And being as submissive as possible to the amazing landscape. So, I hope that no one else catches on because it's something that we're really focusing on at the moment. 

MF: So are you saying you're an architect without an ego? 

[Laughter]

CO: Pretty much, I guess. For us, the idea is that we want to create the most incredibly advantageous environment for everyone to thrive and that, for us, is not necessarily about the form. But certainly the form may be interesting, may be striking, but I guess the ego is not really that critical to us. It's great for us to collaborate with amazing people: landscape people, lighting people, everyone like that. So we're very much about creating a project that's a team collaborative. 

MF: What about you, Matali? Do you think that the world of design has moved on from the days of "form follows function" and "ornament is a crime" and all those anti-human things like that? And if it is changing, why? What are the drivers that are making it change?

MC: Yeah, sure, it's changing. More and more designers are working on typology and trying to change the typology. When I see what's going on in the schools, because I'm doing a lot of lectures all over the place, I think that people are really concerned by function because the project has to be functional, but they really want to inject a new idea of needs and consciousness. I think it's what makes a difference between a project which is just functional and a project which also brings imagination and pleasure for daily life. 

MF: And you mentioned typology at the beginning. What do you mean by typology and give me an example of how you'd approach typology.

MC: The idea is not anymore just to try to make a chair like the archetype but to try to do a chair in a different size, a different way to hold the body, just to find another angle and find your own way. I tried for ten years to find my own way, my own approach to working on things and now I think I'm working much more with others. I'm working a lot with artists and different experts so I think it brings something very different. When you work on your own and when you share a process, a methodology, it brings you a lot also.

MF: Do you think in the past designers were guilty of being a bit arrogant because they'd sit at their drawing boards and kind of decide that this was the chair that everybody should have? Is that something that's an outdated way of thinking?

MC: I think it was only at the beginning of the 80s that design became known in a way, so you have to push it a little bit and now I think people are acting in a different way. 

MF: And same question to you, Stefan. Is design, the world of design that you inhabit, is that changing? Is it becoming more human and why?

SS: There's a great deal of emotion in car design and there always has been. There probably was a little dark period in the 80s. A lot of legislation got introduced. Bumpers. Airbags, for example. But you can see how design has moved on, has moved and worked its way around these things. If you remember, let's take airbag steering wheels, for example, how they used to be in cars. They were these huge blocks sitting in front of you and now you wouldn't know it was in there. It just looks how a steering wheel should look. But there's a big human factor in car design. Yes, we're designing a product, it's a very complicated product, but there always has to be this emotional, almost a passion in the product, that goes through to the customer.

MF: And are car designers more comfortable, talking about emotion now? Because cars used to be sold in a quite aggressive way, didn't they? Especially performance cars.

SS: Certainly emotion has been a word that has been thrown around a lot in car design recently. I don't think it's a word that everybody's comfortable with. I think Audi can be very comfortable with it. We do make a very emotional product. We're doing a careful balancing act between a sporty product, a premium product and a little bit of a luxury product, and it's a very human job to convey this to the customer.

MF: Enzo, I would argue that technology is perhaps less important to you than the other designers, but I'll let you answer that question in a minute. My first question is this, that technology in the past has always been seen as something that was about progress and performance and stronger materials, do you see, Chad, that you can harness technology for more human ends? 

 CO: I think technology is a double-edged sword. What we're noticing now is that in the last 75 years, in building buildings, we've sort of forgotten what it was to build without air conditioning, without elevators, or with other things like that. So if you look backwards you find certain clues. Windmills in Holland and very indigenous architecture. Because normal people weren't importing materials from around the world for their homes. They were building with what was around them. So, in fact I think technology is great. I mean, we use amazing technology to help us implement our designs. But in terms of being able to look backwards, I think it's very interesting to kind of de-technologicalize yourself and actually start to look at what's really inherent and simple and the essence of creating something. 

MF: So in some ways, do you think that technology can distract you from focusing on the simple, human element? 

CO: I think it can. And I think it's distracted us. Fifty years ago, most of these buildings in South Florida had a lot of sun shading and devices to stop the heat gain, and now people just build glass and pump air conditioning into it. So I think that technology is something to embrace, but also to watch out for. 

MF: Stefan, car design, a very technology driven industry, but is technology being used now to create more human environments? You talked about the smell thing. I should imagine there's a lot of science that goes into making a car smell nice.

SS: I'm sure there is. I wouldn't know the details. We have a department that does it. I mean technology plays a great part in car design and it helps us a lot in actually designing the car. It's certainly sped up how we make a car. It used to be a very long, slow process. We're anticipating what a customer would like in 5, maybe 10 years ahead of time. Everybody tends to think that cars are designed on a computer these days. It's still not the case. We're going back to the human element again. We still design cars with a pen and a paper. The initial thoughts go down on paper and a computer is only a tool in that process to get us to the end product.

MF: So let me get what you're saying. You're saying that technology, in fact, allows you to just get closer to the customer and give them what they want quicker. 

SS: In a way, yes. And obviously it helps us to offer them a better quality product, as well. We can do a lot more things, experiment with certain materials. Let's say we're going into engineering, suspension components. We can do a lot more testing, static testing, without actually physically testing the piece. And that saves a lot of time and money. 

MF: What do you mean by static testing? You mean you computer model the situation?

SS: You can computer model the situation, yes.

MF: So you don't have to actually build the suspension unit.

SS: Exactly. I mean that's not my area, but...like the smells. [Laughter] 

MF: We have to get a smell designer on next time.

SS: Exactly. 

MF: What about you, Matali? I know that you've done some incredible things with technology, with speculating about how technology could be used in the future. Your music system, for example.

MC: With technology, you could do the best and you could do the worst. So what do we do with technology? Also to stop being so fascinated by technology. I'm really searching to digest technology in daily life. 

MF: Enzo, was I stereotyping you by saying that, as a landscape designer, you perhaps have less to do with technology than the other designers? Does technology play a big role in what you're doing? 

EE: Yeah, in certain cases, like when I design an airport or a surrounding for an airport, it's important that I have some knowledge about security or lighting. In the private gardens, we don't need that much technology because we use light and watering systems. But I'm interested in technology, and I'm up to it, but not like an engineer in the car industry, of course. But it's part of our life and we have our eyes open.

MF: We started off the discussion and Chad was talking about sustainability and green aspects of design.  You're working in that field already. I guess you're ahead of the game in terms of sustainability, but how do you see the whole world, not just the world of design, but the world changing because of climate change problems and because of pollution and how much can designers help change the way the planet is to make it more comfortable, not just for humans but also for all the other animals on the planet? 

EE: We can start very simply. Planting trees, for example. By not using the car that much. A nd the cities could become more green instead of with more streets. More parks. I think the problem I see, for example in Moscow, how everything [traffic] stops now, they grew so fast. In four years, they cannot move anymore. There are just certain people that have a Rover that can move and the rest of the people, they stay in their cars and it takes hours until you get somewhere. A nd I heard in China it's the same. I think it’s progress if we plant trees. I think this would help and to teach the children to do it also.

MF: So you're almost proposing the simplest thing of all. And perhaps you two are very close together on this because you're sort of saying, “Let's go back a bit. Because people had the right solutions in the first place.”

CO: Well, for instance, if you look at old pictures of Miami, they had trams in Downtown Miami and Miami Beach. Those trams disappeared with the advent of the automobile. People began to drive, and then the suburbs grew and grew and grew. And now we want to put back the tram but we can't because there's no room, because the roads took up everything. I think it's definitely interesting to look backwards. I was in Barcelona this summer and I saw something very interesting. They had these tramways on the ground and actually it was all grass – so they were like trams riding on the grass. This probably used to be a road. Or maybe in Barcelona it wasn't, but I thought that was very interesting. Where you only need a very small rail and the rest could be a garden. So it's quite interesting to see how that happens. But I'm very much into planting trees instead of buildings. 

EE: Barcelona is one of the quickest moving cities in Europe. They made about 20 new parks in 5 years, and people like Barcelona, from what I've heard. It's working very well with tourism and with the sea and the combined modern landscaping with urbanistic and technical architectural environment. I think Barcelona worked very well. It's a good city to show how it can be in the future.

MF: Because we're now talking about a larger scale of design that exists: the design of cities. And Stef, you could be considered as the bad guy there. [Laughter] Because all of the rest of the designers here can offer solutions but you're designing cars, aren't you? 

SS: I knew it was coming.

MF: How do you get out of that one? Let's make it into a positive: how can a car designer help cities be more efficient, greener, cleaner?

SS: First of all, I'd like to say I think the car is unfairly picked on. It's obviously a very visible object on our streets every day but it's not one of the biggest contributors to pollution. I just wanted to say that. And Audi, as a company, is making big steps in terms of the eco movement, in terms of ecology and in terms of emissions. Everybody's talking about electric cars and how they should be in the future. Hybrids, for example. But in Europe, for a long time there's been diesel engines available, which are using much less gas. Now with the recent catalysts available, the emissions are actually less than petrol cars sometimes, and that's a lot of the way we're moving. And plus car designers' [?], for many years has been using recyclable products in their cars, especially in the interiors. A high percentage of a car is recyclable when it's finally finished.

MF: And you say it's recyclable, but does that mean that it actually does get recycled? 

SS: It does. Most companies now, I know especially in Europe, run their own recycling schemes. I can't be sure to speak for Audi but normally the car company will take back your car and recycle it. They take responsibility for that product they originally put on the road.

MF: So we should have got the smell person, the recycling person, we should have got the whole Audi team up here. 

Matali, what about you? Green design has almost become a mantra now, hasn't it? But how realistic is it? How possible is it for people to consume new products and make the world a cleaner and better place? Is that a contradiction in terms?

MC: Yes, there is a lot of contradiction. But I think for a designer it's also a matter of finding new logic. New logic of consumption, new logic of production. Sure, we are not doing that alone. We are partners.  I think in Europe we are missing experts, professionals to speak with in big companies to take it a step further. So I decided to work with a small association and small enterprise who really founded their own business around these values. I think my relationship with them is very interesting because it's not only about giving a response anymore. It's also to work in a different way and it means that if a small unit is having a problem, then everybody is helping in this company. So it's another way to work. It's made a big change for me.

MF: But do you think that designers can actually be part of the solution to ecological problems?

MC: Sure, it's not only a matter of material things. It's also a matter of finding energy, finding a way to do things so I think designers could be very helpful because we are in the center of different expertise. And we are also able to take another angle of view. 

MF: I think it's time to ask the audience to get involved. Whoa! There's always the fear that no hands are going to go up but one shot up there. Fantastic. 

AUDIENCE MEMBER: I've been listening to this and appreciating all of your comments, but having been in Miami for a couple of days, I think we've all been seeing so much excess. The big cars, the big buildings, the gold jewelry. And I'm wondering how do you as designers speak to that part of us being human? I mean, it's not going to go away – the desire for status, for showing yourself as better or richer or more beautiful than the person next to you. How do you satisfy that part of human nature, rather than the part of human nature that maybe wants to be closer to nature or be better to the environment? You can't expect it to go away, right? We're not all of a sudden going to become nicer animals.

MF: It's a really big question and I suppose it goes back to what we were talking about just now, Matali. People obviously want to have nicer cars and bigger houses and better regulated temperature in their buildings and more foreign holidays but at the same time we know that a lot of that behavior is kind of bad. Chad, what's the solution? 

CO: I don't think that you really need to feel guilty to enjoy luxury. In fact, we're working on a hotel project that's the first international green hotel brand. It's called The One. It's from the founder of Starwood. And the whole slogan is: You don't have to feel guilty to enjoy luxury. And I think going back to the question that Matali was addressing: there are ways to actually design, manufacture and even create automotives, and have the product serve as sort of a nutrient for future projects. If you read this book, From Cradle to Cradle – it's a very interesting book by William McDonald – it speaks about that. If you look at nature, you find ways that nature uses itself as a closed loop, and everything will generate more life. I think that could be done in the design, even at the end of the life cycle of a car.

 Four years or five years, let's say, is a determined time frame that one would enjoy a vehicle. You could then bring the car back and that car could serve as nutrients for new cars. And by nutrients, I mean all the raw materials. Recycling is passé in some sense. The Holy Grail is known as ‘upcycling,’ where the new product is actually generated at the same quality from the recycled materials. So it's not like saying, I'm going to turn this into insulation or whatever. [Audience member: A flower] A flower. [Laughter]. But obviously there are baby steps that we need to take. It's a very interesting question. I don't think I have the answer. But I think there are ways through design to make it less draining. 

MF: Stef, you said right at the beginning that you experienced culture shock when you gave from the UK to the States. The lady here: are you from Miami or where are you from? 

AUDIENCE MEMBER: Brooklyn.

MF: Brooklyn. Okay, so that's a very different urban situation. But, without offending our American hosts, Stef, what would you say the difference is in terms of consumption and desires? Was that part of the thing that shocked you when you came to America?
SS: I expected it. I think there's this pre-aspect that Americans are all loud and brash. I don't think that's the case, generally, as people. But certainly I found, especially in California, they like showing off, they like showing wealth, and as you said, there's always this one-upmanship here. You've got to have the best, the biggest, the most. Who is the richest, that sort of thing. Not necessarily who's the richest but who's got the best. I have noticed this. I think it's human nature. You're never going to change that. That's always going to exist. You can only make the public more aware of, let’s say, the environment, and I don't think there's any way around it.

CO: I will say one thing interesting. I just got back from London the other week. I've never been to a city where people are happy with global warming. But everywhere I went, they were all saying, "Oh the climate here is great now. Bring it on." I was quite shocked. I've ever seen more fancy cars in my life.

MF: In London?

CO: Yeah. 

MF: That's what I was getting at when I asked you the question, actually. In Europe, small cars are the norm, gasoline is very expensive. There's a very high awareness of...I think you were right, actually, that people blame cars, like people almost get kind of stigmatized by having a big car. 

SS: America was almost built around the car. The freeways here are much bigger, wider. So the cars obviously were made physically larger to fit those freeways. Europe's a much smaller country; the streets are much smaller. The streets are much older, so the car was built to the dimensions of those streets. That's how it worked.

MF: I see there are two processes going on. One is that Americans… I guess because of high gasoline prices, we hear that SUV's are becoming less popular because they are more expensive to run. At the same time in London, more and more people are buying bigger and bigger cars because we're getting richer, so we're not as good as all that are we, the Europeans? Well to round up then, I've got another question for you. One at a time, if you could swap jobs with one of the other people on the panel, who would you swap with? Let's start with you, Chad.

CO: It would have to be Enzo. You're interchanging us anyways.

MF: Matali, what about you? Car designer, landscape designer?

MC: I don't know, really. I don't really think about that because I'm quite happy to be able to live with my job.

MF: Journalist, maybe?

[Laughter]

MF: Stef?

SS: I'm actually happy doing my job. It's something I've always wanted to do since I was a small boy. If I had to change it for anything, I'd like to be a filmmaker. 

MF: Enzo?

EE: I'm fine. 

MF: You're fine! Oh, we have a very contented panel. 

CO: I'm the only person.

MF: I want to be a landscape designer. 

Thanks very much for listening so patiently in this heat. Thanks very much to the panel. And thanks very much to Wava and to Design Miami and of course to our sponsors, Audi. Thanks very much!
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